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Abstract


This paper will analyze the unethical business practices and structural social systems. It will discuss the linking factors between the unethical business practices and structural social systems and its influence on the social environment. The researcher will also discuss the selected case of Harvey Weinstein’s unethical business practices that touches on several aspects of the social system factors. In addition, this paper will argue how the power of position affects and influence the perception of society and how this perception affects Harvey Weinstein’s company, Weinstein Co.
Introduction

Unethical business practices appear as a critical issue that continues to exist until today. Thus, it became the most serious problem in both society and organizations that deal with unethical behavior (Bian & Caliyurt, 2018). The linking factors between unethical business practices and structural social systems can be seen in the fact that it both influence the perception of classes and roles that play in a social environment. One example of this is instances is the selected case of Harvey Weinstein’s unethical business practices that create both problems in business and social environment as his stakeholders where affected by his wrong behavior and breaks the understanding of society regarding the issue (Sherman, 2017). Harvey Weinstein’s unethical business practices were protected by his status and power but the society is not blind to see the honest truth.
Going through the depth of contemporary understanding about the status of the individuals acting alone and those who are in professional and in the political world, the status today can be based on the relative position of a person in a hierarchy of respect. Considering the contemporary fact in structural social systems, the daily life experiences connect to the situated in a large scale pattern and flow of the society and by seeing and perceiving privileges. In this process, those in higher social status who committed crimes and doing such unethical business practices were treated differently from other offenses (Hagan & Parker, 2010). Therefore, the case of Harvey Weinstein’s unethical business practices about the allegations of sexual harassment and assault throughout the course of his career can be proven protected and manipulated in the fact that he was using his power to protect his position by means of media influence and his authority (Sherman, 2017).
Historical Media Influence


Media is one of the most important industries in the world as it paved its way in order to provide information, share music, movies, and news for all people in remote locations. Also, according to Ceron (2015), media is a structure of circulation of the alternative information that bombarding all of the people repeatedly. Moreover, media can provide controlled information from any organization who pays a large amount to be previewed on television and news (Hausman, 2012). On the other hand, the influence of media in social harassment and assault can be suspected as controlled in the fact that in the case of Harvey Weinstein, Sherman (2017), discussed that he uses his power to cover up all the allegations of his sexual misconduct.
In the United States, sexual harassment and assault are the most common cases faced by the women in their workplace (Shaw et al, 2018). Therefore, according to Sherman (2017), people like Harvey Weinstein has an intangible package of unearned advantage on the sense of a structured society that is why he has the power to protect himself using media influence. The issue of this unethical business practices has become the main focus of some studies arguing how Harvey Weinstein control and influence the representation of media about the allegations of sexual harassment and assault about him.
However, Bright (2017) discussed that the allegations about Harvey Weinstein’s unethical business practices has been reported and proven true as the responses of witnesses particularly the accommodator and the supporter in Weinstein Co. admitted that Harvey Weinstein tries to control and manipulate the stories that were about to appear in media and in the press, while the supporter actively assist Harvey Weinstein when doing unethical practices (2017).
Authority Influence

A media producer like Harvey Weinstein victimized and abused women, considering he was a powerful man in his position. This action has a psychological impact on what he believed to be ethical behavior and eagerness to keep the sexual abuse past then. Sherman (2017) added that as sex sells products, services, and movies; the industries have used the “right imaged woman” in order to validate the actions to degrade and petition every woman in several ways off from the camera. It is common in the celebrity industries that some of them have older rich men with young and pretty ladies. There were some rumors about his behaviors, specifically came from celebrities. In this society, you could not perceive the ethical codes for humanity and accept the behavior just like an environmental norm. After these rumors were heard, the company fired Harvey Weinstein and was retreated to a sex addiction place. The victims of his unethical behaviors, especially the harassed and exploited women, continue to fight for their right. Weinstein was able to pay about millions of dollar in lawsuits since he had wrongdoings and seen to had unethical behavior.
Impact of Unethical Behavior

It is true that money cannot buy the freedom of every victim person. It cannot cure the lasting impact of sexual abuse in society. Because of the economic units and placement, several cases like sexual harassment and pattern of authority figures are crossing the aspect of ethical behavior (Berberick, 2010). Be minded that the importance of ethical foundation and job authority should be considered in this case. It is prevalent that some male figures have utilized gender disparities in order to keep patterns of gender hierarchy, as well as the perception of human capital including the inclusionary and exclusionary practices. Furthermore, when it comes to media and movies, men are used to be dominant in terms of powerful authority positions by which the abuse of power resounds. During the years of Weinstein in the company, the systematic sexual assaults had been popular and there are some young women who enter into the business and felt uncomfortable with the environment due to the authority figure of Weinstein. These happenings resulted not just an emotional issue, but also to the psychological issues that affect the healthy business relationship. 

As per DeFrank-Cole and Bishop (2018), the factors like depression, anxiety, mood swings, risky behavior, trust, work absences, and trust are just a few of such which can be experienced whenever there is an authority figure, exclusively when the position abused, in the workplace. Sexual abuse can cause stress on how a victim sees other authority figures in the field of business. The case shows how women victims see men of selected figures. Among the important factors, depression should be addressed, mainly because it could affect the emotional behavior of the victim and will be getting worse (Hogh et al., 2016). Given that society still enabling this kind of behavior, the victims remember the occurrences happened to them in a way that their mental instinct affects it, or what we called as a traumatic event. Unethical behavior covers sexual wrongdoings to criminal actions, including rape. With the case of Harvey Weinstein, Miramax Company suffered as their brand name tainted with unethical business practices. There were rumors on how Weinstein paid people to remain silent about this unwanted sexual behavior. Also, the reputation of the company became negative and there were five board members who resigned after the accusations have been revealed (O’Connell & Korabik, 2000).

Albeit the allegations had impacts on Hollywood and other institutions and companies, the prejudice plays in these misconduct cases and sexual abuse. Considering the class and social status, men are the dominant structure and the victims of sexual harassment have started to find the bravery to tell against the suspects. It is necessary for women to have guts to speak out to address this kind of issues. 
Conclusion
 Sexuality became prevalent in American society, the unethical behavior by men who have high power against women have been overlooked and considered as acceptable behavior. Media had been a big part of this case as they called out for the unreceptive way that the victim was ignored, as well as the objectification of women. In addition to this summary, sexual abuse and intimidation have overlapped several fields of authority. It has been concluded that the victims still fight for their rights, but suffering from the unwanted sexual actions from authority figure men. The case considers factors like mental, physical, and psychological as the dominant impact of unethical behavior and still continue to be an issue in society. 
References
Bian, J., & Caliyurt, K. T. (Eds.). (2018). Regulations and Applications of Ethics in Business 
Practice. Springer.
Berberick, S. N. (2010). The objectification of women in mass media: Female self-image in misogynist culture. The New York Sociologist, 5(1), 1-15. 
Bright, J. (2017). Harvey Weinstein case shines light on witness apathy. Retrieved from 
https://www.smh.com.au/business/workplace/weinstein-shines-light-on-workplace-
harassment-20171016-gz1svw.html
DeFrank-Cole, L., & Bishop, B. (2018). Using Followership as a Means to Empower Women. Women's Leadership Journeys: Stories, Research, and Novel Perspectives.
Hagan, J., & Parker, P. (2010). American Sociological Review: White Collar Crime and 

Punishment: The Class Structure and Legal Sanctions of Securities Violation. American 
Sociological Association Journal.

Hausman, A. (2012). 16 Differences Between Traditional Media and Social Networking.


 Retrieved from, https://www.hausmanmarketingletter.com/16-differences-between-
social-media-and-traditional-media/
Hogh, A., Conway, P. M., Clausen, T., Madsen, I. E. H., & Burr, H. (2016). Unwanted sexual attention at work and long-term sickness absence: a follow-up register-based study. BMC public health, 16(1), 678.
O'Connell, C. E., & Korabik, K. (2000). Sexual harassment: The relationship of personal vulnerability, work context, perpetrator status, and type of harassment to outcomes. Journal of Vocational Behavior, 56(3), 299-329.

Shaw, E., Hegewisch, A., & Hess, C. (2018). Sexual Harassment and Assault at Work: 
Understanding the Costs. Retrieved from https://iwpr.org/publications/sexual-
harassment-work-cost/

Sherman, E. (2017). Harvey Weinstein Sexual Harassment Story Masks 2 Major Issues, Both 
Frequent Problems in Business. Retrieved from https://www.inc.com/erik-
sherman/harvey-weinstein-shows-sexual-harassment-is-ugly-so-are-enablement-
bullying.html

